EDITORIAL

Always thinking about the customer

During IRIZAR´s more than 120 years of history, there have been
countless projects in which we have been fully immersed alongside
our customers. We have learned something from each one. We
have acquired and accumulated knowledge.
That experience, which makes our personal compass to point
towards innovation as the starting point and customer satisfaction
as the objective, is what has allowed us to become a global
reference in the bus and coach world. However, developing new
and better products or redefining after-sales service is a guarantee
of stability, and therefore also a guarantee for the future.

Our focus on constantly improvement remains intact. We continue
working towards new challenges in response to the loyalty of our
long-standing customers as well as the new ones who decide
to work with IRIZAR thanks to the strength and seriousness of
our project.
Because there is a long road ahead for us to travel together...,
we welcome you today to our project of the future.

Gotzon Gomez
Export Market Sales
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The Irizar i6,
the cutting edge of
technology
THE NEW IRIZAR I6 IS THE OUTCOME OF OUR AIM TO
CREATE THE SAFEST, MOST PROFITABLE AND RELIABLE
COACH ON THE MARKET
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The new Irizar i6 has
arrived, a high end
coach that is ideal for
comuter and touring
services
For 120 years, IRIZAR has
been offering innovative
solutions that address the
needs of its customers and
users. Always on the cutting
edge of technology, IRIZAR
listens to customers,
drivers, technicians and
passengers in order to
improve its products.
Thanks to an in-depth
knowledge of the coach
world and the result of
efforts that respond to
market needs, IRIZAR
takes a new step forward
with the presentation of the
Irizar i6 at the FIAA
International Coach and
Bus Fair in Madrid on
November 16.

PAGE 7

The new Irizar i6 is a versatile high-end
coach that is ideal for commuter and
touring services. It´s unmistakable thanks
to IRIZAR´s identifying symbols: safety,
reliability, design, attention to detail,
aerodynamics and comfort. The Irizar i6
also offers a maximum ability to be
adapted, allowing customers to configure
the coach according to their
specifications, just as they need it.
Safety has always been a constant priority
for IRIZAR when developing its products.

The structure of the Irizar i6 has been
designed by taking into consideration the
vehicle´s resistance to frontal collisions
and roll-overs, complying with the future
R66.01 safety regulation to increase the
passenger area´s roll-over resistance by
equipping the mass of passengers with
safety belts.

IRIZAR listens to drivers,
technicians and
passengers in order to
improve the products it
offers to the market

Additionally, special attention has been
paid to the driver´s area as an active and
essential part of safety, prioritising its
spaciousness, ergonomics, and
accessible controls.

Thanks to the most advanced lighting
technologies and the rear-view mirrors
designed exclusively for IRIZAR have
improved visibility to the maximum. In
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The Irizar i6 has been conceived with the most
demanding parameters

the design, the bending strength and
torsional rigidity have also been improved,
as well as the load and weight distribution
and many other details that make a
difference.
The Irizar i6 has been conceived with the
most demanding parameters, making it
an especially robust and reliable vehicle.
It´s a coach that stands out because of
its features and on which IRIZAR has
placed its seal of design and uniqueness.
Reliability is essential in all of IRIZAR´s
developments. Independent institutes and
engineering firms of recognised prestige
have subjected the new Irizar i6 to the
most demanding tests, with excellent
performance and results.
As for the passenger area, our goal has
been to reach a maximum level of comfort
and space optimization. The seats have
been exclusively designed for IRIZAR and

stand out because of their ergonomics,
durability and accessibility. The air
conditioning and interior lighting make
the experience of travelling in an Irizar i6
even more pleasant, incorporating
improvements such as LED technology
and flat screen monitors.
One of IRIZAR´s priorities is to always
minimise fuel consumption and CO2
emissions, both of which have been taken
into consideration in the design of this
new coach. Noise and vibration sources
have also been reduced by separating
and insulating the engine area.
The design and adaptation to market
needs make the new Irizar i6 a safe,
profitable and reliable investment, without
a doubt. Driving it is a special experience,
and travelling in it is a true pleasure.
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New Irizar i6
-

Available in lengths from 12 to 15
metres.
Height: 3.5 and 3.7 + air
conditioning.
LHD and RHD versions.

STRUCTURE
• Complies with the future R.66.01
roll-over standard.
• High resistance steel to avoid weight
increase.
• New engine area design.

EXTERIOR
• Clean and straight lines.
• New opening mechanism for the
luggage door.
• Robust door opening mechanism.
• Exclusive new manually retractable
rear-view mirrors with 2 large mirrors
that comply with all EU regulations.
• Front windscreen at a higher
position.
• Pultrusion side panel.

INTERIOR
• Robust and spacious luggage racks.
• Aircraft type locker material: SMC
covered in PVC.
• LED-type indirect and individual
lights.
• Stainless steel edging access
hatches in floor.
• New exclusive Irizar i6 seats.
• New engine area insulation.
• Improved toilet access.
• Spacious driver and guide areas.

SYSTEM
• LED lighting technology.
• Capacitive switches for individual
reading lights.
• Optimized condenser capacity.
• Led daylights.
• Flat screen monitors.
• Integrated monitor in the dashboard
(reverse camera, road camera, GPS,
telephone, ….)
• Standardised demister, refrigerator,
window raiser, wipers…
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MIQUEL MAURESO, DIRECTOR OF ENGINEERING AND TESTING AT IDIADA

“Durability tests are essential for
the development of any vehicle”
Miquel Maureso is the Director of Engineering and Testing
at IDIADA Automotive Technology, a company that is
partially owned by the Government of Catalonia and is
located in the province of Tarragona.
IDIADA is one of the largest European facilities dedicated
to the research, development, testing and homologation
of vehicles. Its tests cover everything from a complete
vehicle to any of its components. The company´s projects
are always based on specific orders that have been placed.
Its customers are leading industry manufacturers.
Before a vehicle is launched to the market,
it must first undergo many tests, not only
at the manufacturer´s own testing facilities,
but also at a series of independent
laboratories with the objective to research,
develop, test and officially homologate a
vehicle or any of its components (seats,
seatbelts, airbags, steering, etc.).

In what context and with what
purpose was IDIADA created?
IDIADA is the result of a 1971 initiative of
the Universidad Politécnica de Cataluña.
In 1990, IDIADA was created as an
independent company owned by the
Government of Catalonia with the
objective of providing engineering services

In order to carry out its work, IDIADA
relies on fully equipped and state-of-theart facilities that include test tracks,
laboratories for acoustic and vibration
testing, the powertrain and contaminating
emissions, the design and structural
analysis department, and the crash test
laboratory.

to the local automotive industry, allowing
it to maintain its technical centres in Spain.
The company was privatised in 1999 and
the private corporation known as IDIADA
Automotive Technology SA was created
in order to offer our services not only to
local customers, but also to a growing
international demand.
PAGE 15

What is your customer profile? And
what is the added value you provide?
Our customers range from manufacturers
of motorcycles and light vehicles to
companies that produce commercial and
special heavy vehicles. The main value
that IDIADA provides its customers is the
technical knowledge of the vehicle´s main
functions as well as the legal and market
requirements.
How do you believe that vehicle
consumers perceive this?

What services does IDIADA offer? In
what markets is the company
present?

What is IDIADA´s main activity?

IDIADA currently provides design, testing,
engineering and homologation services
for the automotive industry. Because our
customers are international, our response
must also be international. For this reason,
since opening our first Korean office in
1997, we have established 20 offices in
16 countries throughout Europe, Asia and
South America. The main technical centre
continues to be located at the company
headquarters in the Tarragona province,
70 km from Barcelona.

concept to the final homologation.

A vehicle that has been developed by
taking into consideration all the userrelated and legal needs and requirements
provides the level of quality and safety
that users expect, and therefore their
satisfaction.

Our main activity is engineering services
during the development phase, from the

In what projects is the company
involved or plans to participate in the
near future?
Because of the confidentiality
commitment with our customers, we
cannot mention specific projects, but
what is most innovative is our participation
in vehicle electrification and hybridisation
projects.

IDIADA has 20
locations distributed
throughout 16 countries
in Europe, Asia and
South America
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What is the most innovative facility
that the company currently owns?
What are its functions?
IDIADA invests an average of €8 million
each year towards new facilities and
improving existing ones. The newest
facilities include a semi-anechoic chamber
to study vehicle noise and a wet handling
track to evaluate dynamic performance
under low adherence conditions.
What are your thoughts on the
durability tests that Irizar performs?
As an engineering services provider, we
consider these tests to be essential in

IDIADA has state-of-the-art facilities
that include test tracks and
laboratories for acoustic and vibration
testing
developing any vehicle. Although we are
aware that not all companies address it
with the same seriousness, we applaud
IRIZAR´s professionalism and commitment
to quality.
The work carried out by IRIZAR in
developing a new chassis has been a
strategic step forward for maintaining

competitiveness in the global context.
We appreciate the trust that IRIZAR places
in our services, and we hope to have
been of use in developing their fleet.

IDIADA test track in Tarragona
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IRIZAR RELIABILITY: Fatigue and durability tests
Irizar coaches are subjected to demanding durability tests at institutes and engineering
facilities of recognised prestige in order to guarantee maximum reliability.

IRIZAR coaches are a
reliable, safe and
profitable investment for
our customers

A constant investment in innovation
makes all IRIZAR coaches reliable.
When speaking of IRIZAR´s reliability,
we refer to the use of state-of-the-art
components and materials for
production, along with increased
automation and customisation during
the manufacturing process, combined
with our experience of more than 120
years conceiving, designing and
creating coaches, as well as our

presence throughout the five continents
with their diverse climates and route
conditions.
On the other hand, we also refer to the
demanding tests that all of the coach
models in the Irizar family undergo during
the development process and before
industrialisation at an internationally
renowned automotive research institute-IDIADA Automotive Technology.
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Our goal is for Irizar coaches to be a
reliable, safe and profitable investment for
our customers by offering our product´s
durability guarantee. This guarantee begins
when each of our vehicles begins
accelerated durability tests, driving on a
variety of pavement strips, on wet, dry and
extreme conditions.
Driving on the accelerated fatigue
track
An accelerated fatigue track is used to

The tests combine
driving on various
surfaces at different
speeds and a series of
manoeuvres to stress
the vehicle structure
simulate the accumulated kilometres
equivalent to the entire life of a vehicle,
for both structural components as well
as coach elements. The tests combine
driving on various surfaces at different
speeds and a series of manoeuvres to
stress the vehicle structure.

The coaches are also subjected to
different load conditions in order to
simulate real use. Frequently the most
critical load condition is used in order
to verify the entire vehicle´s durability
under the most severe conditions.
The surfaces and elements used for
testing are extremely varied and
reproduce in an accelerated and
amplified manner the unit´s behaviour
during it´s useful life. For example, stone
pavements create an elevated frequency
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The final objective of these
tests is to simulate the
accumulation of kilometres
equivalent to the useful life
of the coach and verify their
effects on both the coach
elements as well as the
structural components

of high vertical stresses that affect the
vehicle´s structure and suspension
systems. One of the most demanding
stretches is the water track with potholes
of different sizes that cause a series of
strong impacts which are transmitted to
the structure in the form of high
longitudinal and vertical stresses.
Other parts of the circuit, such as the
ondulating concrete with stones, allow
the driver to detect internal noises in the
coach´s passenger area and assess
driver and passenger comfort. The track
undulations (symmetrical and

asymmetrical on the left and right wheels)
test the ECAS suspension systems and
help evaluate the level of comfort inside
the vehicle. The gravel areas make it
possible to view the intrusion of dust
into the various compartments as well
as to project gravel, dirt and dust onto
the vehicle´s undercarriage in order to
cause certain wear and corrosion.
These tests consist of accumulating test
kilometres and performing manoeuvres
known as "figure eights," following a set
of guidelines established by IDIADA on
the accelerated fatigue track.
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In this testing phase it is
incredibly important to
detect incidents from the
first moment they appear
and the appropriate
application of corrective
measures

The test results and the daily inspections
of the vehicles make it possible to
analyse their performance and indicate
the specifications that could be
improved.
Ultimately, the tests aim to simulate the
vehicle´s entire useful life, ensuring good
durability under the most severe
conditions. For this reason, in this testing
phase it is incredibly important to detect
incidents from the first moment they
appear and the appropriate application
of corrective measures.
The test results obtained by all the
vehicles in the IRIZAR family are excellent.
A GUARANTEE FOR THE RELIABILITY
OF ALL IRIZAR COACHES.

IRIZAR coach performing manoeuvres
known as “figure eights”.
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Elements used in the test are, as per
the IDIADA model:
Belgian block paves: These create an elevated frequency of high vertical
stresses that affect the vehicle´s structure and suspension systems.
Undulating concrete with stones and undulating concrete: Allows the driver
to detect internal noises in the coach´s passenger area and helps assess the
level of comfort inside the vehicle.
Stretch of curves and water tracks with potholes: With river stones attached
to a concrete base that produce sudden impacts that create specific vertical
and horizontal stresses of various magnitudes, as well as a lateral acceleration
on the vehicle.
Gravel surface: Makes it possible to view the intrusion of dust into the various
compartments.
Water wades: Aside from cooling the temperature of the vehicle´s shock
absorbers, it´s also useful for detecting possible water leaks in the vehicle and
corrosion to the components of the vehicle´s undercarriage.
Dynamic platform: This is a flat surface for manoeuvres that produce lateral
accelerations in order to simulate lateral stresses during the coach´s life. Allows
to evaluate its dynamic behaviour.

The test results obtained by
all the vehicles in the IRIZAR
family are excellent. A
GUARANTEE FOR THE
RELIABILITY OF ALL
IRIZAR COACHES
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Launch of Irizar City Bus in Australia
The annual Melbourne Bus Expo 2010 was the setting selected to launch the Irizar Iria
city bus for the Australian market.
Since Irizar arrived in Oceania towards the end of 2008 with the
delivery of the first 40 new Century´s manufactured at Irizar Brasil,
the company has been focused on adapting the Irizar Iria city
bus to the needs and strict regulatory restrictions of this region.
Now that these have been addressed, the Irizar Iria joins the wide
range of products that Irizar offers in Australia, where the new
Century has been well received.
The presentation of the Irizar Iria took place in the Irizar stand

with two units. One 12.5-metre version, with a two leaf front door
on a Scania K280UB 4x2 chassis, 47 reclining leather seats with
seatbelts, and the option to convert it into 37 seats and room for
8 wheelchairs for people with reduced mobility. The other was a
12-metre version on a Scania K230UB 4x2 chassis, with a doublepanel front door and a simple centre door, 41 Esteban seats, space
for two people with reduced mobility, and heated and electrical
mirrors. Additionally, three different formats of the Irizar Century were
presented, including a version for schools.
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The top executives of Irizar Brasil and Irizar´s headquarters in
Spain participated in the event.
The development and adaptation of this bus model was carried
out by mixed engineering work teams made up of people from
Irizar Maroc and Irizar Ormaiztegi at the Group´s plant in Skhirat
(Morocco), where the Irizar Iria city coaches are currently
manufactured.
This bus has been well received by customers in Australia, a
market in which IRIZAR sees fantastic sales opportunities and
where it aims to increase the current market share of 13%.
Driving test performed by the Australasian Bus & Coach
magazine
The driving tests performed by the managers of the magazine
specialised in passenger transport in Australia (Australasian Bus
& Coach -ABC-) using the Irizar Iria version with two doors that
open outwards and 41 seats, have been conclusive:
“We are truly satisfied with the excellent handling and the modern
appearance offered by this new bus. There are no internal noises
inside the bus (even when travelling at more than 90 kilometres
per hour) nor are there any vibrations, and its solidity is worth
highlighting. This vehicle has been conceived with three front
panels that open in order to provide access to front pilot lamps
and the defogger. The central electrical system is located inside
the bus in a vault located on the ceiling area that has been
especially designed for this purpose. It´s very accessible and
easy to work with. The Hispacold air conditioning system is
surprisingly silent compared to other devices on the market, and
the clean and simple textures inside the coach allow for fast and
easy cleaning. The spacious driver area and the easily accessible
dashboard also stand out.”
The Iriziar Iria presented in Australia will be available in lengths
that range from 10 to 12.5 metres on 2 axles, and 14.5 to 18
metres for the 3 axle version. It can be manufactured for all the
chasses available on the market and with a finish that is similar
to that of a coach.

Technical specifications
• Bus: Lengths: 10, 12.5, 14.5 and 18 metres (articulated).
• Chassis: Adaptable to local market chassis.
• Door: Double and simple with the option of opening
outwards or inwards (1,100 mm access area for the front
door and 700 mm for the centre door).
• Seats manufactured by the Spanish company Esteban,
with the option of installing local seats.
• Air conditioning system. Option of Hispacold cooling or
both heating and cooling systems.
• Wheelchair lift: Masats mechanical or manual system lift.
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Mr. Nehru, minister of transport of
the Tamil Nadu state during the
inauguration of the new plant.

WITH A SURFACE AREA OF 20,000 SQUARE METRES, THE PLANT HAS A
PRODUCTION CAPACITY OF 2,200 UNITS.

IRIZAR strengthens its
commitment in India with the
inauguration of the new facility
in Viralimalai
2010 NOVEMBER
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The investment made surpasses €8 million,
and the new plant has 20,000 m2 (covered)
and increases IRIZAR TVS´s manufacturing
capacity to a total of 2,200 buses and
coaches each year.

On February 19, a new bus
and coach manufacturing
plant was inaugurated in
the city of Viralimalai, in
the state of Tamil Nadu, in
southern India. The event
took place in the new
facility and was attended by
the regional government´s
minister of transport, Mr.
Nehru, and the top
executives from the
partners of IRIZAR TVS.
The other board members
were also in attendance as
well as the entire IRIZAR
TVS team, the main
collaborators, and almost
one hundred customers.

Designed with the same technology and
quality standards as the other IRIZAR
GROUP facilities, it will make it possible
to improve even more the quality of the
products manufactured there, which are
destined to supply the Indian market as
well as other countries in the Asia region.

The Irizar iT09 is a
significant advance
compared to previous
models manufactured
at IRIZAR TVS
Special care has been taken at this new
production plant with the equipment for
the areas of engineering, quality, and R&D.

R. Seshasayee of Ashok Leyland, José
Manuel Orcasitas of IRIZAR, and R.
Dinesh of TVS.
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Brief history of Irizar TVS Ltd.

Irizar-TVS Ltd was created in 2001 as an equal joint venture
between TV Sundram Iyengar & Sons Ltd (TVS & Sons Ltd),
Ashok Leyland and Irizar S. Coop. of Spain, with two plants
in Viralaimalai and Pudukkottai.
IRIZAR provides the industrial area, everything related to
the product and quality, as well as its special management
style based on trust and employee skills, with a clear,
customer-oriented strategy that gives it a differentiated value.
The other two partners combine their market knowledge
and service network to address the demand of a country
with nearly one billion people, as well as the countries of
the region.

Launch of the Irizar iT09
In the same inauguration ceremony, two
units of the new iT09 high-end coach
model were presented, which joins the
existing products with the aim of leading
the market segment to which it is destined.
This model is a significant advance
compared to previous models
manufactured at IRIZAR TVS.
Design, engineering, new technologies,
materials, and the production process
have strictly followed the methodology of
all the products developed by the Irizar
Group. This gives it the same safety,
comfort, reliability and cost-effectiveness
as all of the IRIZAR products.

Ashok Leyland´s corporate headquarters are in Madras, and
employs 12,000 people. This group, founded in 1948, is
the leader of the bus sector, with sales of 22,700 units each
year. It also manufactures trucks, with sales of 84,000 units
each year and a presence in 40 countries. It has 400 technical
service points in India, with annual invoicing of 1.2 billion
euros, all of which corresponds to industrial vehicles.
On the other hand, TVS has 25,000 employees, and like
Irizar TVS, its corporate headquarters are in Madurai. TVS,
a distribution and service company, was created in 1911,
and currently owns 30 companies, of which fifteen are joint
ventures, European, Japanese and American companies.
Its primary sectors of activity are the automotive industry
(vehicles and components), distribution and logistics, with
annual invoicing of 3 billion euros. It has 124 sales offices
and one hundred service centres distributed throughout
India.

As a result, IRIZAR TVS consolidates its
position in the high-end of the luxury coach
market.
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Trent Barton (UK) adds 5 new Irizar i4 coaches
to its fleet

The Red Arrow route, between
Derby and Nottingham, is one of
the intercity routes with the highest
service frequency throughout the
United Kingdom.

Last July, 5 new 13-metre Irizar i4M with a Scania K320 IB
chassis were delivered to the English customer Trent
Barton.
Despite being destined to a short distance
interurban service, these five Irizar i4 are
equipped with all types of comforts for
travellers, such as leather seats, game
tables, and a wi-fi system, in addition to
a carefully designed interior. All have been
equipped with a lift for disable
passengers.

The five coaches purchased have been
added to one of the service´s most travelled
interurban routes in the United Kingdom-the Red Arrow route between Derby and
Nottingham, with more than 75,000 users
each month and that thanks to this
acquisition, will now have a 10 minute
frequency instead of the former 15 minutes.
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The company is committed
to state-of-the-art coaches
that guarantee a safe and
comfortable journey
With this new purchase, the independent
East Midlands operator has 270 buses
and coaches, and has become the road
transport service leader for routes in
Derby, Leicester and Nottingham counties.
Trent Barton has one of the most modern
fleets in the United Kingdom (its coaches
have an average age of 5 years), and it
employs 1,000 people.
According to Jeff Counsel, Managing
Director of Trent Barton, "The coaches
are having a fantastic visual impact on
the road and look superb. The
(unmistakable) design lines of Irizar
compliment our own branding very well
indeed and makes the i4 a particularly
good choice for what we are trying to
achieve. We are delighted with the
outcome of working closely with Irizar and
our design partners and how the finished
product sits in our fleet."

Event presenting the renewed
service between Derby and
Nottingham.
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The company´s Commercial Director, Alex
Hornby, adds: "Such an important service
deserves a high quality fleet – and the
Irizar i4 body certainly impresses, with a
dramatic, high-profile presence on street,
and an exceptionally comfortable, classleading interior for customers.
Our teams and our customers are very
impressed, and we have high
expectations about what the improved
red arrow and the new fleet will do for
our business."

“The Irizar i4 certainly
impresses, with a
spectacular presence on
street, and an exceptionally
comfortable interior for
customers”

The coaches are having a fantastic
visual impact on the road and look
superb.
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THE CONTRACT INCLUDES THE DELIVERY OF 135 UNITS DURING 2011

Chilean mining companies improve workforce
transportation services with IRIZAR coaches
TurBus the main
passengers transport
company in Chile, owned
by BHP Billiton, has
acquired new Century
model coaches, which will
be produced in Irizar Brazil

Continuing with the expansion and
reinforcement of the South American
markets, IRIZAR BRASIL has taken a
big step in the Chilean market.
Although it was already firmly established
in the long distance routes, interurban
and tourism transport segments, the
company has now consolidated itself as
the workforce transportation leader for
the nation´s mining companies.
Irizar first entered this segment in 2008,
and it has consolidated its presence in
2010 with the sale of 135 Century coach
models.

Most of these units are destined for the
TUR-BUS transport company, one of the
largest in the country and which has its
own fleet of more than 1,500 units that
it uses to cover all types of routes, from
interurban transport to luxury tourism.
This contract consolidates the
relationship between IRIZAR and the
TUR-BUS operator, which up until now
had only purchased long distance
coaches, and also broadens it with the
collaboration in the mining company
workforce transportation segment.
Additionally, in this case, the final recipient
is none other than BHP Billiton, one of
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Founded in 1948 ,
currently has a fleet of
1.200 coaches and a
staff of 6.000
employees

the largest mining companies in the
world.
The characteristics of Reliability, Service,
and above all, Safety, were the values
that led TUR-BUS and BPH-Billiton to
confide in the IRIZAR brand, which is
the only South American manufacturer
that complies with the most rigorous
standards in the world.
The CENTURY model units that comprise
this order range from 10 metres to 13.2
metres in length, with features that have
been especially developed for the
extreme conditions inside the mines; the
coaches are equipped with special anticorrosion protectors, passive and active
safety elements, etc.
These units, in addition to those for the
other segments in which the company
is present, have confirmed IRIZAR as
the leader of the Chilean market, with
more than 50% of the market share.

IRIZAR as the leader of the Chilean
market, with more than 50% of the
market share
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DESTINED TO COVER ROUTES IN THE CASTILLA - LA MANCHA REGION

Delivery of coaches to Guadalbus
This past April, the delivery event of the four Irizar Century coaches purchased
by the Guadalbus company (of Castilla-La Mancha) took place at IRIZAR´s
facilities
The event was attended by Pedro and
Javier Centeno, founder and manager
(respectively) of the Guadalbús, S.L.
company. Miguel A. Pérez, Director of
Customer Relations and Brands, and
Javier Aguirre Gabiria, Sales Delegate for
the Central Region, attended on behalf
of Irizar.

The coaches, with a length of 12 m and
a height of 2.5 m, are mounted on
Mercedes OC 500 E5 frames and are
equipped with a lift for disabled people
in order to facilitate access for people
with reduced mobility. They are also
homologated to transport up to six
wheelchairs.

In addition, the vehicles have equipment
that is in line with a touring coach, such
as 2 monitors, independent climate
systems for the driver and passenger,
extra-tinted glass panes, a preheater and
pneumatic covers.
Founded in 1991, Guadalbus, S.L. is a
continuation of the company that was
established in 1959 by the Centeno family
for the road passenger transport sector.
Today, after half a century of experience
in the sector, the brand owns a fleet of
25 modern coaches, all equipped with
the most demanding safety elements and
the latest technologies, because as their
representatives confirm, "the comfort and
safety of our customers are the most
important objectives."

Pedro and Javier Centeno, owners of
Guadalbus, with IRIZAR
representatives
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The Irizar Century models
are equipped with lifts for
disabled people in order to
facilitate access for people
with reduced mobility

Proof of this commitment is Guadalbus
having obtained the ISO 9001:2000
Quality Certificate issued by the APPLUS
certification agency.
Guadalbus offers all types of touring
services, and it also covers various regular
routes between the Guadalajara capital
and other cities in the region of CastillaLa Mancha.
The Irizar Century includes all of the new
improvements that have been added to
Irizar´s range of coaches in which, along
with finishes of a high aesthetic value,
the priorities are a high level of safety,
reliability,

In memoriam
A few days ago, we received the
sad news that Pedro Centeno had
passed away. He was the founder
of Guadalbus and a person who
won the heart and friendship of the
IRIZAR family.
With these lines, we would like to
honour him and express our
condolences to his son, Javier.
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THE REAL COMPANY ICONS

Safety, reliability and service are a top priority
at IRIZAR
Throughout its history, IRIZAR has established its solid Group philosophy on three pillars:
safety, reliability and service. As a result of constant work and a concern for always
improving and progressing along this line, these aspects have become the elements that
represent the IRIZAR brand and its coaches.
Active and passive safety
Safety is IRIZAR´s highest priority in the
design of its coaches, and the company
invests whatever is necessary in
technology and innovation in order to be
leaders of this field and to be a step ahead
of future regulations. All of its coaches
comply with the ECE-66 norm and 66/01,
an optional requirement for manufacturers,
and therefore all the necessary safety
standards are currently exceeded.

IRIZAR currently
exceeds the required
safety regulations

or increasing torsional rigidity. These
improvements are combined with the
most advanced lighting technologies and
exclusive rear-view mirror developments
for improving exterior visibility.

IRIZAR is constantly working towards
improving crucial aspects such as road
stability, a lower centre of gravity,
optimised aerodynamics for side winds,

Seatbelts and airbags are passive
safety elements.
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All IRIZAR coaches guarantee excellent handing
in the event of an emergency thanks to increased
structure rigidity during roll-over
Additionally, work has been done to
increase front collision resistance by
applying or taking into consideration
solutions from other sectors, as well as
the structure´s bending strength and
weight distribution optimisation.
Passive safety aims to minimise any
possible injuries to vehicle occupants in
the event of an accident, with measures
that cover everything from the design of
the vehicle´s deformation structures for
absorbing energy in an impact, to
seatbelts or airbags. All IRIZAR coaches
guarantee excellent handing in the event
of an emergency thanks to increased
structure rigidity during roll-over.
Safety also affects all those aspects for
preventing accidents in which the driver
is involved, such as a design that ensures
ergonomics and visibility, proper air
conditioning and heating, in addition to
comfortable and accessible seats. In this
regard, IRIZAR offers the most convenient
driving features in all its vehicles, giving
the driver a more comfortable area. Some
of the improvements integrated in IRIZAR
coaches are amplitude, ergonomics,
accessible controls, independent heating
and air conditioning, individual lights, as
well as a new defogger concept with a
greater ability to perform in less time.

IRIZAR offers the most convenient
driving features in all its vehicles.
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Active safety in a vehicle refers to the devices
destined to reduce the risk of accidents. Passive
safety aims to minimise injuries and damage in
the event of an accident
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Maximum reliability
A constant investment in innovation
makes all IRIZAR coaches 100% reliable.
Using the latest production components
and materials, along with increased
automation and customisation during the
manufacturing process, are examples of
this. All of the coaches in the IRIZAR
family are subjected to demanding
durability tests at independent institutes
of recognised prestige such as IDIADA
and Applus+.

An accelerated fatigue track is used to
simulate the accumulated kilometres
equivalent to the entire life of a vehicle,
for both structural components as well
as coach elements. The tests combine
driving on various surfaces at different
speeds and a series of manoeuvres to
stress the vehicle structure. Coaches are
tested with different load conditions in
order to simulate real use, although most
of the time the maximum permitted load
is used in order to verify the vehicle´s
durability under the most sever

conditions. The test results obtained by
the entire IRIZAR family coaches are
excellent.

The test results obtained by the
entire IRIZAR family coaches are
excellent
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Impeccable service

A customised service makes it
possible for vehicles to remain just
as on the day they were delivered.

Service is another top priority at IRIZAR
and it begins well before the delivery of
a coach, even before it has been
designed. It starts when work teams
participate in developing new coaches.
Additionally, each customer defines their
coach, configures it, and customises it
according to their needs. All IRIZAR
coaches originate with a satisfaction
team that accompanies the customer
throughout the entire life of the vehicle.

The IRIZAR brand is a guarantee of
service, which is why its logistics centres
handle orders for replacements and
supply all the necessary parts anywhere
in the world in the shortest amount of
time possible.
Maintaining a close relationship with the
customer is a priority for IRIZAR, and it
continues to expand its after-sales
network, which has become a
differentiating aspect for the brand.
Personalised attention makes it possible
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Every customer defines
their coach, configures
and customises it
according to their
needs. This is how
IRIZAR´s coaches are
created, with a team of
people who will
accompany the
customer throughout
the vehicle´s whole life
to maintain vehicles as perfect as the day
they were delivered, thanks to a technical
service that is able to protect coaches
from the passing of time and maintain
the quality of components. customers
receive a comprehensive service for
maintenance, tune-ups and repairs that
is able to undertake any type of
intervention with the best guarantee.
From standard inspections to emergency
windscreen replacements or complete
repainting. Periodically, training sessions
are organised in which technicians from
the extensive service shop network share
their experiences, always with the aim of
improving service.

Customers receive a comprehensive
repair service.
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Improvements to the Irizar coach range
New finishing, with high
aesthetic value, putting the
high level of safety
performance, reliability and
comfort, characterizing the
full Irizar range

New finishes with a strong aesthetic value,
making a priority the high level of safety,
reliability, profitability and comfort that
characterises the entire range of IRIZAR
coaches.
As part of a new step towards offering
customers the possibility of having their
coaches be a reference in technology,
IRIZAR has included significant
improvements in its product range,
starting with the new Irizar PB that has
been equipped with new elements that
affect safety, reliability, the design and
comfort.
The new Irizar PB will be presented at
the FIAA (International Bus and Coach

Fair) in Madrid from the 16th to the 19th
of November. With this renovation, the
Irizar PB is positioned as the leading luxury
coach that has been designed for
travelling in ultimate comfort, safety and
reliability.
The Irizar PB´s design and state-of-theart technology has transcended the
market as indicative of a luxury coach.
Irizar takes a new step forward by
incorporating pultrusion technology in
manufacturing the side panels, stainless
steel decorative trim with a satin finish,
as well as satin chrome logos for a new
finish and a strong aesthetic appeal. A
new generation of exclusively designed
IRIZAR mirrors have also been added,
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which may be folded in order to facilitate
washing with rollers. In addition, the
mirrors comply with all the requirements
of European standards with only two
panes.

been reinforced using high resistance
steels in order to comply with the R.66/01
standard, which has improved the
vehicle´s already optimal roll-over
resistance without increasing its weight.

These exterior improvements maintain
excellent aerodynamics that allow for
lower fuel consumption and optimal
handling with side winds. LED lighting
technology has been incorporated, and
the front part of the coach has been
redesigned with the installation of a
daytime headlamp made up of 10 LEDs.

The high level of safety, reliability,
profitability and comfort that characterises
the entire range of IRIZAR coaches makes
the new Irizar PB the flagship coach of
those designed to cover long distances
with a maximum guarantee.

The rear of the coach now includes
interchangeable LED pilot and clearance
lamps, and this light system is also used
for the number plate, contributing to
increased coach reliability. The insulation
for the engine area has also been
renewed, in addition to stainless steel
floor register covers and a new running
board finish. The Irizar PB´s structure has

The improvements that affect aspects
related to both safety and lighting will also
be available in the Irizar i4 coach model.

Improvements to
the Irizar PB
STRUCTURE
• High-resistance steels to
comply with R.66.01.

EXTERIOR DESIGN
• Pultrusion technology in side
panels.

The Irizar PB is the flagship coach for
covering long distance routes with a
maximum guarantee

• Stainless steel decorative trim
with a satin finish.
• New satin chrome logos.
• New generation of folding
exterior mirrors with two panes.
• Integrated daytime LED
headlamps.
• LED light technology.
• Interchangeable LED pilot and
clearance lamps.

INTERIOR
• Stainless steel floor register
covers.
• New running board finish.
• New engine area insulation.

PAGE 43

Respecting the environment and energy
efficiency
The continuous effort towards improving its surroundings and the company´s commitment
to the environment have led Irizar to invest more than ¤10 million in the last five years.
Respecting the environment and energy efficiency are a priority.
It´s not by chance that IRIZAR was the first coach manufacturer
to obtain the ISO 14001 certification in 1998 when it undertook
its Ormaiztegi plant expansion project.
Last year, it joined the Stop CO2 Euskadi initiative of the
Basque Office for Climate Change, implementing actions aimed
at reducing emissions with greenhouse gas effects derived
from its activity and focusing on energy efficiency, as well as
involving the people within its organisation and its customers
in the fight against climate change.

Along these lines, significant investments have been made in
the painting rooms by incorporating a new air duct heating
system that reuses the hot air generated by the furnaces, thus
reducing the annual consumption of natural gas which results
in lower CO2 emissions to the atmosphere. In the last five
years, the company has been able to reduce consumption by
approximately 50%.
Additionally, energy efficiency actions are currently being carried
out, allowing the company to obtain information about the
energy consumed in its facilities in order to ensure its
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optimisation. Irizar has also set into motion a mobility plan
that aims to improve the travel of its people.

for minimum fuel consumption are a priority when designing
new coaches.

Sustainability and respecting the environment are also unwavering
dogmas in the production processes at all of Irizar´s
manufacturing facilities. In this regard, the company invests in
technological improvements and implements processes that
affect the segregation of waste, the aspiration of welding fumes,
and the recycling of 100% of the solvents used during the paint
process. There is also a constant search for the best solutions
to reduce COV emissions as much as possible.

All of these actions confirm Irizar´s commitment to being a
pioneer in adopting innovative policies and actions that
contribute towards sustainable development and improving
the environment in its surroundings.

The maximum recyclability of the components used in the
coaches and the optimisation of weights and aerodynamics

Sustainability and respecting the environment are
unwavering dogmas in the production processes at all of
Irizar´s manufacturing facilities.
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IRIZAR consolidates its global leadership and is
present at the industry´s main fairs
IRIZAR, a global bus and
coach manufacturing
reference, consolidates its
international presence by
attending the sector´s main
events: Important
innovations, such as the
much anticipated Irizar i6
coach model, will be
presented in Nice,
Birmingham, Madrid and
Rimini.

Six new Irizar i6 coaches will be
displayed at the FIAA, along with
two models of the new Irizar PB, an
Irizar i4 and an Irizar i4 LE.
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IRIZAR will attend the FIAA with a stand of more than
2,000 m2 that is in line with the company´s image: open,
innovative, futuristic, and that conveys the values of safety,
reliability and service

FIAA
This year, IRIZAR will attend the
International Bus and Coach Fair in Madrid
(from the 16th to the 19th of November),
with the official presentation of the Irizar
i6 as the most significant novelty, and
where the improvements made to the
range of Irizar coaches will also be
displayed.
The new Irizar i6 will be officially presented
to customers and news media on the first
day of the fair at 13:30 pm. There will be
additional Irizar i6 presentations at 13:30
pm in the IRIZAR stand on the days that
follow.
On this occasion, IRIZAR will attend the
FIAA with a stand of more than 2,000 m2
that is in line with the company´s image:
open, innovative, futuristic, and that

conveys the values of safety, reliability
and service. Accessible to everyone, its
design is a reflection of IRIZAR´s character,
with an open and transparent philosophy,
and with the solidity obtained from more
than 120 years of history. In it, visitors
may view two models of the new Irizar
PB, an Irizar i4 and an Irizar i4 LE, as well
as six examples of the new Irizar i6 with
a chassis of all the brands available in the
domestic market, and which will serve as
a meeting point for customers,
collaborators and specialised news media.
Birmingham Eurobus Expo
These fairs are followed by the
Birmingham Eurobus Expo (United
Kingdom), which will take place from the
2nd to the 4th of November. It´s the most
important industry fair in the United
Kingdom, bringing together customers,
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suppliers and specialised news media.
This is the first time that IRIZAR will attend
Birmingham with its own stand, and it will
take advantage of the occasion to officially
present the new Irizar i6 coach in the
United Kingdom by displaying the 13metre version, which has been developed
for the English market, bringing important
improvements to the driver's area and
seat distribution.
The new English version of the Irizar i6,
a flat-floored vehicle with a front door lift
for disabled passengers, will be available
in mid-2011.

IRIZAR will take advantage
of the Rimini event to
present its new Irizar i6
coach to the market. This
vehicle has been
conceived for commuter
and touring services

This new Eurobus Expo edition will be
inaugurated by Peter Hendy, London´s
Transport Commissioner, who will also
visit the IRIZAR stand. On the 2nd of
November, Norman Baker, the British
Transport Minister, will be present at the
fair and participate in the seminar offered
that day. IRIZAR will present its new Irizar

i6 to customers and the news media on
the first day of the expo at 12:30 pm.
The company´s presence at this event
confirms IRIZAR´s commitment to the
English market and its close relationship
with customers, drivers, technicians and
the news media, whom it always takes
into consideration when developing its
products.

This is the first time that IRIZAR
will attend Birmingham with its
own stand.
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Rimini
The third edition of the Rimini Bus &
Tourism Expo, for which the dates coincide
with Nice, will be held from the 22nd to
the 24th of October as part of the TTG
Business to Business Fair aimed at tourism
and the leading reference for the Italian
market. Created as a side event for the
tourism fair, this Italian expo has become
essential for coach companies that operate
in the tourism sector.
IRIZAR will be present at this edition with
its complete product range, including three
Irizar i6 coaches (two 13.87 m and another

12.2 m), one 12.2 m Irizar PB, one 13.64
m Irizar i4, and two 12.35 m Irizar Century
models, all with a Scania chassis. This
way, Irizar consolidates its commitment to
the Italian market, where it continues to
strengthen its brand image.
Nice Coach Expo
The first event this fall is the 2010 Nice
Coach Expo, which will take place from
the 20th to the 23rd of October in the
French city. IRIZAR will attend this event
for the first time and it will present its new
Irizar i6 coach in the integral version with
a length of 12.2 metres and a height of

3.7 metres. Additionally, the H (high) version
of the 13-metre Irizar i4 will be displayed
in the outdoor area of the trade fair venue.
The nearly 400 m2 stand will become the
meeting point for guests visiting the expo,
where all the leading brands (including
IRIZAR) will be present. This fair will allow
IRIZAR to once again show its commitment
to the French market and its desire to
always be close to its customers.

IRIZAR will be present at the Nice
Coach Expo with a stand of almost
400 m2.
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INAUGURATION OF THE NEW M.G.B. FACILITIES
IRIZAR distributor in ISRAEL

Representatives of MGB and
IRIZAR in front of the new facility
that that Israeli distributor has
inaugurated near Tel Aviv.

More than 30 years of successful relations between Irizar
and MGB have resulted in IRIZAR being the top coach
brand in this country, where it has sold more than 2,000
units.
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With the goal of offering optimal service
to customers in Israel, a new step was
taken in March of 2010 as MGB
inaugurated a new production plant
located in the city of Canot-Gedera,
adjacent to the main Israeli
communication artery (the motorway
that joins the northern and southern
parts of the country), 45 km between
Tel Aviv and Jerusalem, and 20 km from
the port of Ashdod where all the coaches
imported from Irizar Spain arrive.

This new plant will allow
IRIZAR to continue
growing and become
consolidated in the Israeli
market, where it is
currently a leader

The new plant has a total surface area
of 7,000 m2, with 2,000 built square
meters and a 400 m2 warehouse. It will
undertake primarily activities, the related
to electro-pneumatics, lighting, and air
conditioning for coaches; and bodywork
painting and repair activities, as well as
a subdivision for coaches that have
been involved in accidents.
It will begin operating with 30 people
and include the most modern equipment
and resources, as well as offices,
meeting rooms, cafeteria, changing
rooms, showers, and a gym for the team.
A total of €4 million have been invested
in building this new plant that will provide
service for the buses and coaches of
local customers.
This new plant will allow Irizar to continue
growing and consolidate itself in the
Israeli market, where it´s currently the
leader.

Uri Mansoor, owner of MGB,
accompanied by IRIZAR´s president,
Gorka Herranz.
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9TH EDITION OF THE “SILVER AQUEDUCT” AWARDS HOSTED BY ASETRA

Special mention of Irizar for its collaboration in
sponsoring the ASETRA association´s awards.
come together along with authorities to
award the honours for Best Transport
Company of the Year and Collaborating
Company.
More than 200 people attended the event,
including the Development Advisor for
the Regional Council of Castilla y León,
Mr. Antonio Silván, who also opened the
event. The importance of the collaboration
between the administration and private
companies in order to emerge from the
current crisis was highlighted.

Juan Antonio Urteaga, representative
of IRIZAR, next to Gerardo Salgado,
President of ASETRA, who publicly
recognised IRIZAR´s collaboration
through sponsorships since its
founding.

Irizar was present once again at the 9th
edition of the "Silver Aqueduct" awards
hosted by the Segovia Association of
Transport Businesses (ASETRA) on the
28th of April at the Segovia province´s
Chamber of Commerce and Industry.
This is an event where companies of the
Castilla y León passenger transport sector

This year, the president of ASETRA, Mr.
Gerardo Salgado, awarded Irizar with a
special mention for the company´s
collaboration in sponsoring the
Association´s awards since its founding.
Juan Antonio Urteaga, who attended the
event as the Irizar representative,
appreciated the recognition on behalf of
Irizar and stated that "this award and the
opportunity to collaborate with ASETRA,
as well as the trust that has been placed
in Irizar throughout these years,
contributes to our activity progressing at
a good pace despite these complicated
times."
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Sponsored by IRIZAR, the
“Journey of Life” cycle
invites participants to reflect
on the world in which we
live and encourages the
search of a better future

UPV Summer Courses
Once again, Irizar has sponsored the
"Journey of Life" cycle for the 29th
edition of the Universidad del País
Vasco´s summer courses. A continued
learning and open training cycle, as well
as a reflection on the world in which we
live that is in permanent change, with
the aim of contributing as much as
possible towards creating a better
future.
This year´s programme consisted of four
courses:
• Educating positive emotions
throughout life. Positive emotions
favour success in life, for all areas and
ages. Course led by Juan Maria
Maganto Mateo, with Elsa Punset,
Beatriz Vera and Ana Forés as
speakers.

• About death. By understanding the
limits of our existence, we are able to
live more intensely the time we have
available. Then why does society hide
this fact from us since we are born?
Course led by Manolo Gómez. Matia
Foundation.
• Voices with Atxaga. The importance
of communication. Course led by the
writer Bernardo Atxaga.
• Overcoming stress and anxiety,
knowing how to negotiate and
resolve conflicts. This course is aimed
at anyone who is interested in obtaining
more information about the positive
aspects of humans. Its eminently
practical focus makes it highly
recommended for professionals of all
areas and anyone who is interested in

knowing more about themselves and
in learning how to feel better. Led by
the psychologist, teacher and writer
Bernabé Tierno.
• Ageing as a value of our society. Led
by: Mª Isabel Genua. Matia Fundazioa.
Donostia-San Sebastian. Isabel
Larrañaga. Gipuzkoa Regional
Healthcare Department Basque
Government-Eusko Jaurlaritza. Felix
Arrieta. Social Policy Department.
Gipuzkoa Regional Government
Donostia-San Sebastián.
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CUSTOMISATION, FLEXIBILITY, AND THE ABILITY TO ADDRESS AND MEET CUSTOMER DEMANDS, A DIFFERENTIATING
ASPECT OF IRIZAR..

IRIZAR: full luxury coaches
There are more and more customers who want to become a reference in image and make
a commitment towards offering passengers a service that is luxurious, customised,
unique, safe, comfortable, and that responds to their most demanding needs and
expectations. A market segment where the imagination, dreams and a passion for
travelling receive special attention.
2010 NOVEMBER
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Our main customers include those who
want to offer a completely differentiated
service, as well as various first rate sports
clubs, musicians and authorities.
Additionally, coaches for specific uses
such as exhibition buses or driving schools
are also manufactured.
Comfort is a highly valued aspect for
musicians and athletes, who are the main
users of these types of coaches because
in many instances, they spend a good
deal of time on the road. In this regard,
for them, a luxury coach must be an
extension of their home.

central arm rests, tables, foot rests, and
folding tables that provide comfort and
distinction, as well as magazine holders,
an individual audio connection for each
seat in order to listen to different music,
and memory cards for storing songs and
films. Other options: DVD, GPS systems,
refrigerators, microwaves, coffee makers,
toilets, closets for hanging clothes, or
game tables for moments of leisure.
Anything is possible: Special seats so that
injured football players may rest, freezers
for applying ice onto player injuries after
games, washing machines, dryers, or bike
racks are a few of the options available.

Both the Irizar PB and the Irizar Century
are highly regarded in this VIP segment.
Aside from offering maximum safety,
reliability, profitability, comfort and luxury,
Irizar coaches are equipped with the latest
advances in design and technology.
Additionally, we offer a VIP 2+1 seating
arrangement version, destined for
exclusive, high luxury and quality
passenger services. This version, which
is ideal for regular "first class" lines, makes
it possible to easily transform them into
coaches with standard distributions of two
seats on each side.
The equipment for these coaches is rather
varied: A reduced number of seats, seats
normally upholstered in black leather with
many options that range from leg rests,

Both the Irizar PB as the
Irizar Century are highly
regarded in the VIP
segment
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An Irizar coach for World Cup football players
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World Champions

We have all seen many images of the
Spanish players´ transfer in Madrid after
winning the 2010 World Cup final held in
South Africa. The vehicle used was an
attractive Irizar PB that belonged to our
customer Esteban Rivas, manufactured
exclusively for the comfort and enjoyment
of our national team.
Additionally, although it was not a PB, the
open-top double-decker coach that
carried the players through the streets of
Madrid was also manufactured at Irizar
(specifically, it was an Irizar Dragon).
Esteban Rivas
Last September, our customer Esteban
Rivas presented three new Irizar coaches
to the market: two 14-metre Irizar PB´s

and a 10-metre Century on a Volvo chassis
for presenting a new company service an
"ultimate luxury," exclusive, top quality
service.
The vehicles have been equipped with a
wide array of elements for comfort such
as leather seats, Xenon headlamps, two
refrigerators, game tables located at the
rear of the vehicle and separated by a
glass divider for more privacy, reclining
seats on the front part with leg rests and
aisle separators, a magazine holder, coffee
maker, toilet, DVD with four monitors, front
sign with lighting, side and rear cameras
for driver assistance, GPS, and 220 V
outlets.

the ones who requested this type of luxury
service on repeated occasions, so we
decided to begin a new business line with
the aim of covering all the market niches,"
indicated the group´s sales director,
Carolina Rivas.
The coaches will be destined for company
executives, corporate events and
weddings, transferring politicians or official
guests, groups and sports teams, as well
as private parties of friends who decide
to leave their cars at home and travel in
a coach that, because of its uniqueness,
can make an event even more entertaining.
The service began to operate at an event
organised by Vogue in Madrid.

"We have taken this step because of the
demand from our customers. They are
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Some other recent examples...

The English national team
As of June, the England national football
team has been using the ninth consecutive
Irizar coach acquired by the Guideline
Coaches company. This company was
hired more than 25 years ago by the
England National Football Team to address
its travel needs.
“It´s a matter of style, quality, and finish.
They´re extremely safe on the road. Their
reliability is unquestionable, and the
technical assistance programs adapt
perfectly to our needs. And when we
need to project an impressive image, well,
there are simply no words!” says Mr.

Thomas Mckechnie, the Managing Director
of Guidelines and the Equipment Manager
of the England National Football Team.
The coach used by the England team is
easily recognised by its dominating red
colour, the giant cross of St. George, and
the three lions that appear on the sides.
It consists of a 13-metre PB with a Scania
K400EB6X2 chassis, equipped with a
bunk for the driver, toilet, 52 comfortable
seats upholstered in black leather, as well
as four 15-inch monitors distributed
throughout the coach.
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The Brazilian national team

The Brazil national football team travels by
road in its impressive Irizar PB luxury coach.
The official presentation of the coach to
the news media took place in May with
the presence of the Brazil Football
Confederation´s president, Mr. Ricardo
Teixeira, the supervisor, Americo Faria,
coach Dunga and his technical assistant.
The coach, manufactured on a VW 18.320
chassis and with an automatic

transmission, is painted in green and yellow
(Brazil´s traditional colours for sports). The
nation´s flag appears on the side, as well
as the CBF´s coat of arms.

22" and fixed, a freezer for ice, reverse
and interior cameras, as well as all the
state-of-the-art technology that is already
included in the PB model.

The coach is equipped to address all the
needs of the players and the coaching
team. It has three refrigerators, a pantry
for snacks and beverages, special seats
for injured players, 4 LCD monitors of
which 3 are 15" and moveable and one is

The coach´s first journey transferred the
players to the Curitiba airport, where the
team departed for the football World Cup
in Africa.
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Some other recent examples...

A coach for La Sampdoria (Italy)

The U.C. Sampdoria has been the latest
sports club to own a Hightech Irizar PB
coach. In July, the "blucherciato" team (in
reference to the red-black stripe along the
middle surrounded by a double blue stripe)
presented its new 12-metre Irizar PB coach
on a Scannia frame 440 C.V. Euro 5 with
32 seats in the Ferrari de Napoles Square.
A coach with all the comforts for its players,
it has 6 seats and 4 lounge chairs for
injured players, an LCD monitor with a
satellite antenna, digital terrestrial television,
and a multimedia station with Internet

connectivity, as well as a refrigerator and
a clothing closet.
Sergio Gasparín, General Manager of La
Sampdoria, was extremely satisfied. “An
attractive, modern, technological and
captivating coach. Our coach is the best
available, and it´s functional, comfortable,
and in line to face the season we are
preparing. It is honestly the most beautiful
coach that I´ve ever seen, and our
spectacular colours fascinate me. An
excellent coach, the best that a team can
own, a coach from a leading company.

The coach has all the comforts for
the Sampdoria players
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Autocares Lorenzo (Spain)
This past may, a new 15-metre IRIZAR
PB on a MAN ratio 480 cv Euro 5 frame
equipped with 40 leather-upholstered
padded seats and a 2+1 distribution
equipped with the maximum convenience
and comfort, was delivered at Irizar
headquarters. This vehicle includes a
significant number of features for
passenger leisure and entertainment in
order to make their journeys much more
attractive and pleasant. Each of the seats
has individual audio, a TV monitor, and
several audiovisual channels from which
to select, as well as Braille numbering for
the blind. It also has VIP model multipurpose tables, a kitchen, coffee maker,

refrigerator, mini-bar, glass dispenser,
magazine holder, clothes racks, a
headphone closet, a desk and mirror for
the guide position, and a toilet.
The Autocares Lorenzo company has
once again shown its commitment to Irizar
by purchasing a new custom coach that
is amongst the most advanced in terms
of safety, luxury service and technology.
Some of the innovations that have been
installed in the vehicle are the monitoring
system to maintain a constant tyre
pressure, video surveillance cameras
distributed throughout the coach, parking
sensors, as well as state-of-the-art
technology in the form of ten 7-inch
screens that have been installed
throughout the coach. It includes on-board

Wi-Fi and a multimedia system with GPS,
DVD, two independent areas with USB
connections and a Play Station.
The investment in technology and safety
makes the new Irizar PB coach a
comfortable place for travelling with
maximum safety and luxury service.
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Some other recent examples...

Coaches for artists
Our English customer PHOENIX BUSSING
has spent more than 20 years providing
specialised services for transporting artists
and musical groups. Among its orders, it´s
common to find coaches with up to 14
bunks, lounges, kitchens with granite
counter tops or special items such as the
one ordered by country singer Dolly Parton:
a bathtub. They recently purchased two
Century models.

Coaches for very exquisite
tastes
The previous issue of this magazine
included an article about the Irizar PB
purchased by the top leader of Dubai,
Sheik Mohammed Bin Rashid Al Maktoum,
and the Prime Minister of the United Arab
Emirates. A luxury Irizar PB coach for the
Emir´s VIP guests.
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Coaches for the world of
politics
We were also able to see David Cameron
travelling in his mobile office, an Irizar PB
with a Scania chassis owned by The Kings
Ferry operator, during the recent British
electoral campaign.

And a long etcetera...
Throughout the year, a constant sight at
Irizar is the delivery of coaches that will
carry the company logo along roads
throughout the world as a symbol of the
customisation, flexibility and ability to
address and fulfil the demands of all our
customers. The Irizar PB for the Hamburg
football team, the official vehicles for the
ice hockey world championship, etc., are
some recent examples.
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ANNIVERSARY OF THE MOST EMBLEMATIC IRIZAR COACH

20 YEARS OF THE CENTURY
Twenty years have passed since the coach model that revolutionised the road passenger
transport industry entered the market in 1990. It was the Irizar Century, and its launch coincided
with IRIZAR´s centennial.

The Irizar Century, which was named after
this event, was the result of a planned
IRIZAR evolution that culminated the
important changes undertaken during the
decade of the 80s.
At that time, few could foresee the success
that this new coach model (which replaced
the Everest) would experience after driving
along the roads of several countries for
10 years.
IRIZAR made the successful decision to
focus on providing safety, comfort and
design to the new product being
developed. It was a project that was
carried out during two years and entailed
an investment of 100 million pesetas
(Spain´s former currency).

Front cover and photos of the press
dossier for the launch of the Irizar
Century.

PAGE 65

It is the highest selling
IRIZAR model throughout
the world, having
surpassed 20,000 units.
It is currently present in
more than 90 countries
throughout the five
continents

IRIZAR, which has always considered
safety to be a priority throughout its history,
presented this coach with a reinforced
structure for roll-over safety.
The Irizar Century has marked a point of
inflection in the history of our coaches.
The important innovations that it
incorporated are today identifying symbols
of the Irizar coach family. For both drivers
as well as passengers, concepts of design
and comfort such as acoustic insulation,
an abundance of rounded edges, or
carefully studied aerodynamics are
characteristics that have been used in the
development of subsequent models.

Front cover and photos of the press
dossier for the launch of the Irizar
Century.
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During these 20 years, a number of
improvements have been made to this
vehicle. These improvements have been
primarily related to its appearance and the
installation of new technologies, underlining
the concept of innovation.
2004: Launch of the New Century.
A vehicle with a spirit of achievement
True to Irizar´s philosophy of innovation,
and given the vehicle´s acceptance, during

the 2004 FIAA Expo held in Madrid, the
new Century was presented, consisting
of a new version of Irizar´s most emblematic
coach, more renewed than ever.

highest selling IRIZAR model throughout
the world, having surpassed 20,000 units.
Today, it travels the roads of more than 90
countries in the five continents.

A state-of-the-art coach that was ideal for
regular medium and long distance routes
that easily maintained its tourism reputation.
The Century is the coach with the most
vanguard design on the market that has
set a milestone in Irizar´s history. It is the
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CENTURY RECOGNITIONS
2005
The New Irizar Century, Coach of the Year in Spain
At the event held in Madrid on May 27, and that brought together the most
important representatives from the coach sector, brands, bodywork manufacturers
and the auxiliary industry, the New Irizar Century, with an Irishbus EuroRider C34 SRI chassis, received the award for Coach of the Year.

1998
Named the official coach for the GUGGENHEIM Museum in Bilbao
Coach selected to transport the teams participating at the World Cup
in France.
Coach selected by the Reina Sofía Museum for the exhibit "100 Years
of Industrial Design in Spain"

1997
Coach of the Year and Executive Coach of the Year in the United
Kingdom
Once again, it was awarded “Coach of the Year in the United Kingdom,” which
it also received in 1994.

1995 Coach of the Year in Spain.
Awarded “Coach of the Year in Spain” in the first edition of this recognition.

1994 Coach of the Year in the United Kingdom.
Irizar received the “Coach of the Year” award in the United Kingdom, which had
been won by the leading European coach builder in the nine previous editions.
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ON THE ROAD THROUGH SOUTH AFRICA

A country, a world to be discovered...
Located on the southern end of the continent, South Africa holds a wide variety of regions
and offers visitors opposing landscapes, with deserts and forests, beaches and lakes,
plains and mountains.
Located on the southern end of the
continent, South Africa holds a wide variety
of regions and offers visitors opposing
landscapes, with deserts and forests,
beaches and lakes, plains and mountains.
Its geography is filled with unique cities
that are worth visiting. These include
Pretoria, known as the Garden City,
Johannesburg, dynamic and energetic,
Cape Town, which is undoubtedly one of
the most beautiful cities in the world, or
Durban, a colourful spa city. The country
is home to unique fauna and flora, and
offers spectacular journeys such as the
famous Mpumalanga Panorama Route,
Kruger Park, the Garden Route, Midland
Meander and the Vineyard Route.

Because of its diverse population, South
Africa is often described as the Rainbow
Country; different coexist within its borders,
giving it a unique and fascinating cultural
wealth. Proof of this is that South Africa
has eleven official languages.
This country is also known for its history,
which is full of adventures and expeditions,
but also for violence and discrimination.
After a long period of maturity, South Africa
was reborn as a nation and chose the
path of peace and reconciliation,
embracing democracy.
Discovering the inland cities
We begin our journey in Johannesburg.

It´s the city of gold, located next to the
wealthiest gold mines in the and South
Africa´s economic driver. It offers numerous
attractions: in the city, the overlook in the
continent´s tallest building with spectacular
views, the active city centre life, its
institutions, its history... The elegant area
with hilltop mansions that belong to gold
magnates, the museums, parks and
promenades, the zoo and the botanical
garden.
This country is also known for its history,
which is full of adventures and expeditions,
but also for violence and discrimination.
After a long period of maturity, South Africa
was reborn as a nation and chose the
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South Africa holds a wide
variety of regions and
offers opposing
landscapes
path of peace and reconciliation,
embracing democracy.
Just 60 kilometres north of Johannesburg
is Pretoria, the Garden City. Located at
the foot of the Magaliesberg Mountains
and full of jacaranda trees, it´s the nation´s
administrative capital, the setting of its
most important historical events, and home
to the most important scientific and
research institutions, with large universities
and magnificent parks.
Panorama Route
This is the name of the route that heads
eastward from Johannesburg and offers
exceptionally beautiful stops. It crosses
the most important mountain ranges, the
Drakensberg, and then descends 700 m
along the Great Escarpment, from the
highest lands to the lowlands. We visit
Dullstroom, Lydenburg, Sabie, Pilgrim´s
Rest, God´s Window, the Blyde River
Canyon, with a grand finale at Kruger Park,
which is the largest and most important
in South Africa. It´s has an international
fame as the King of National Parks and
known for the delicate management of its
ecological equilibrium, the result of more
than a century of experience.
With a surface area of more than 2,000,000
hectares, Kruger Park has 147 different
species of mammals, including the "5 Big
Ones" (elephant, rhinoceros, buffalo, lion
and leopard), 507 bird species, 114 reptile
species and 33 amphibian species. A total
of 801 animal species and an immense
variety of vegetation, with magnificent trees
such as the baobab, the umbrella tree,
the fever tree, the wild fig, marula, etc.
Most of the vegetation consists of
savannah forests, and the permanent rivers
are surrounded by exuberant jungles. The

park may be visited year-round, and each
season has its appeal. The spring and
summer offer trees and shrubs in bloom,
as well as creeks and drinking holes that
are full of life--an incredible sight. During
autumn and winter the climate is temperate
and dry, the pasture lands are low, many
rivers and drinking holes have dried out
(so animals drink at the permanent lakes

or drinking holes), and there is a higher
chance of seeing a hunt.

Johannesburg is home to the highest
overlook in the continent. Pretoria,
filled with jacaranda trees, is the
administrative capital.
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The country is home to
unique fauna and flora,
and offers spectacular
routes
Southbound
Approximately 600 kilometres south-east,
on the shores of the Indian Ocean, we
come across Durban, a beautiful and
modern city that is characterised by its
exuberant tropical vegetation and its
beautiful beaches. It´s the leading tourist
city, and has numerous spas along its
coast with soft white-sand beaches that
are bathed by turquoise-coloured waters,
such as the Golden Mile, Margate,
Amanzimtoti, Umhlanga, Ballito, etc. These
beaches are a surfer´s paradise and visited
daily by enchanting groups of dolphins. In
addition, the Port, the Zulu King´s house,
the botanical garden, and the Krantzkloof
Nature Reserve (with its spectacular natural
beauty) are some of its other tourist
attractions.
More than 1,600 kilometres separate
Durban from Cape Town, which faces the

sea and is dominated by the imposingly
majestic Table Mountain, but the trip is
definitely worthwhile. This cosmopolitan
city lives at a carefree and pleasant pace,
under the shade of its tree-lined streets

on summer days. The Kirstenbosch
Botanical Garden holds the region´s
greatest treasure--it´s "wild flowers."
Internationally famous for the incredible
variety of its exuberant flora, many people
come to visit so as to discover its fauna,
which include penguins, whales, and of
course, the imposing white shark. From
here, travellers may access the Cape of
Good Hope Nature Reserve, a legendary
place in navigational history, with a
spectacular landscape thanks to its cliffs
and vegetation.
South Africa for connoisseurs--the
vineyard routes
In the middle of an idyllic landscape that
is filled with towns set in the 18th century,
there are 200 wineries, many which have
been transformed into hotels and
restaurants for enjoying these delights. All
of this within a radius of less than 200
kilometres from Cape Town.

With a surface area of more than
2,000,000 hectares, Kruger Park has
147 different species of mammals.
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More than 1,600 kilometres
separate Durban (top photo) from
Cape Town (bottom landscape).

Since the early days, the region´s
economy has been linked to agriculture,
and the colonists didn´t take long to
discover the exceptional conditions of
these lands for wine production.

Its appearance is so immaculate and perfect
that it could appear to be a theme park,
but Winelands (the wine area in the West
Cape province) is completely real and has
350 years of history. What most stands out
is that at first sight, nothing seems to have
changed. Its capital, Stellenbosch, continues
to have an atmosphere from another era.
Additionally, a number of historic buildings
reveal an unmistakable Dutch style.

This is not a coincidence, because
although the city now has a black mayor,
it was the second European colonial
settlement in the country, a fact that seems
to be forgotten by no one. A good example
of this is the Village Museum, where an
entire town block has been conserved in
a time bubble that even includes the
characteristic oak trees planted by the
first colonists.

Today, more than one hundred wineries
are in full operation, and not only have
they become an essential aspect of the
local economy, but they are also one of
its leading tourist attractions. The first
wine route was created in 1971, and today
there are five routes marked with a
multitude of activities and endless culinary
tastes, all without leaving Stellenbosch
and in the middle of a majestic landscape
that takes the breath away of many
travellers who visit this corner of West
Cape. And this is only the tip of the iceberg
of Winelands.
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South Africa has eleven
official languages. The
one with the highest
population percentage
is Zulu
Among exquisite delicacies
One only needs to travel a few kilometres
towards the mountains in order to uncover
other treasures. The first is Franschhoek,
where many French Calvinist Protestants
found refuge during the 18th century after
being expelled by Luis XIV. True to its
origins, it has become South Africa´s
culinary capital. Despite its tiny size, it
offers eight of the country´s best restaurants
and dozens of culinary boutiques where
the region´s exquisite delicacies may be
purchased. We also come across
numerous art galleries and luxury stores,
as well as wineries that have been
transformed into hotels.
Further on, Paarl is especially attractive
for nature lovers, as it´s surrounded by
magnificent rock formations that are home
to hundreds of birds and a unique
vegetation. Half a dozen trails have been
marked where there is a surplus of culinary
interests that share the common
denominator of wine, although the city is
known as the capital of brandy (the
country´s national drink). From here, the
route heads to the north of the province.
Along the way, we pass colonial towns
such as Wellington, Tulbagh, Wolseley or

Ceres, which compete in terms of
monuments and historical roots, but
especially in terms of the quality of their
wines, fruits, cheeses, marmalades and oils.

The birth rate in South Africa is 20
births per thousand residents, below
the African average.
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unexpected splendour and a continuous
attempt to surpass the European model
of its origin. And what is incredible is that
Ceres, the final destination of this part of
Winelands, is only 150 kilometres from
Cape Town. If time permits, it´s worthwhile
to continue eastward another hundred
kilometres to Montaue and McGregor,
exploring valleys and mountains such as
Langeberge, until reaching an extensive
plateau where wine and other products
that we relate to the Mediterranean are
the common denominator. The setting is
more peaceful and less tourist, but there
is a high level of lodging and restaurants.

Through valleys and mountains
We could look for similarities with Tuscany
or La Rioja, but this is the southern tip of
Africa, which is somewhat apparent by an

Another destination that can´t be missed
is Robertson, especially when the
jacarandas are in bloom, or Bonnievale,
known as the cheese and wine valley that
stands out because of its colourful
bougainvilleas and its vineyards,
surrounded by palm trees. Before returning
to the city, it´s worthwhile to spend a day

resting in McGregor, which is specialised
in relaxation and beauty treatment centres.
Garden Route
An extensive journey through the southern
part of the country takes us through
Oudtshoorn, which is famous for its ostrich
farms. Nearby we may find the Cango
Caves, which are the largest in the country,
as well as a crocodile breeding farm. We
continue to the National Wilderness Park,
declared as the "lake region." We arrive in
Knysna, queen of the Garden Route, which
is a seaside town that stands out because
of its immense lagoon and wild forests
over beautiful mountains. It´s romantic,
beautiful, and full of life.
Our journey ends here. If we were to
continue, it would be endless, since South
Africa is much more than a country; it´s
an entire world to discover that holds
surprises in every corner.
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THE BIRTH OF IRIZAR (IV) : THE ENERGY CRISIS

An unstable youth: 1973-1980
The oil crisis, which began in 1973 and reached its critical point in 1974, seriously
damaged the global economy and also extending its shadow onto Irizar.

It was not an easy year: the price of raw
materials and fuels increased drastically,
directly affecting the coach manufacturing
industry. A number of competing
companies were forced to close, and
others had to reduce their number of
employees.
Although Irizar was able to continue, the
abusive cost increase seriously damaged
its income statement because if the
company wanted to sell its product in the
market, it could not increase the price of
its services in the same proportion. Despite
the crisis and reduced sales, it was able
to sell a bus to Autocares Aizpurua, which
as of that moment would become the
most loyal exhibitor of the coach
manufacturer´s innovations.
For Ángel María Aizpurua, the company´s
current general manager, Irizar sells the
best coach available on the market: "We
began working with them because it was
a company from the region and because,
in comparison, their services were beyond
what others could offer. For example, when
we purchased our first Irizar coach, we
already had one from another
manufacturer. The other coach had plastic
instead of glass because that company
did not have a technical service for offering
us glass ones. In turn, Irizar had a team
dedicated to making an exact copy... They
have offered us service for years, and

today we are convinced that they
manufacture the best coaches on the
market and that they offer the best
technical service, which is very important
for us."
Despite these successful episodes, the
energy crises continued to spread more
than expected, and the company
atmosphere became tense. Irizar´s leaders
did not clearly see opportunities for the
coach manufacturing industry, and they
began to make plans in other areas so as
to be able to maintain the workforce. One

During those years, there were no
clear opportunities for the coach
manufacturing industry and plans
were made in other areas.
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“Autocares Aizpurua”
became the most loyal
exhibitor of Irizar´s
innovations
of these proposals was to manufacture
heaters for the Fagor cooperative. The
demand for this small appliance had grown
considerably, and so Fagor established an
agreement with Irizar with a dual objective:
to support the coach manufacturer and
to effectively address its order portfolio.
For this undertaking, Irizar built a new
pavilion in the industrial area of Ormazitegui,
which it also used for finishing its coaches.
Two completely different business units,
with different markets, customers, and
ways of working. The diversification also
resulted in two management lines: while
Angel Pozueta managed Irizar, Xabier
Aldekoa was responsible for manufacturing
heaters in the second division.

continued studying new markets in which
to extend the product. At that time, the
Dinam model coexisted along with two
others (Urbia and Urepel) that offered great
features but were unable to consolidate
commercially. Given that forecasts
predicted very difficult years for the Spanish
coach manufacturing industry, Irizar placed
its hopes in America and Europe, an option
that in the short term did not resolve the
management team´s greatest concern:
having enough work so as to avoid having
to reduce the workforce.
Under this shadow of crisis, it was
expected that the number of vehicle
registrations would significantly drop in the
Basque Country and in Spain, and so in
order to obtain short-term results, they

began to research the Chilean, Venezuelan
and Tunisian markets. However, none of
them were fruitful. On the other hand, the
company was able to enter the French
market (in a very limited manner) by the
hand of Le Basque Bondissant. Sensing
that France would quickly open the doors
to Europe for them, they created a new
distribution company named Irizar-France,
a project that consumed much effort but
did not provide the expected results.
As the saying goes: "When God shuts a
door, He always opens a window," and
Irizar had to exist for at least three centuries.
The solution to its weak sales did not
appear in the expected markets, but rather
with an Israeli distributor. It also came by
chance at a bar in Frankfurt from a casual

The atmosphere of expectation and political
change created by the first democratic
elections in 1977 (after Franco´s death and
the end of the dictatorship) also affected
Spain´s economy. The strange internal
environment that resulted from the product
diversification and a noticeable
precariousness of management--which
led to negative income statements--did
not contribute to stabilising the company.
On August 31, 1977, the management of
the company was transferred from Kepa
Anabitarte to Angel Pozueta, who

The commercial relationship with
Israel began with an older model
(the Urbia), but the Urepel was
quickly introduced into this market.
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The legacy of
knowledge and
innovation that
accumulated during
those years of crisis was
essential in order to
successfully
manufacture luxury
coaches
pavilion that had been destined to
manufacture heaters entailed an important
financial effort. The company needed
immediate liquidity, but the solution did
not consist of short-term patches to the
accounts. Instead, a long-term strategic
plan would be devised through which to
better envision the future and to repair
(again) the company in terms of its finances
and morale.
Preparing the second expansion
conversation between the Irizar export
manager, Peter Kares, and an Israeli coach
importer who wasted no time in showing
interest in the Gipuzkoan cooperative´s
product. The meeting resulted in a
purchase agreement, which continues to
date.
However, this unstable decade that shook
Irizar´s existence and placed it in extreme
situations was not in vain. The legacy of
knowledge and innovation that
accumulated during those years of crisis
was essential in order to successfully
manufacture luxury coaches. The
entrepreneurial spirit continued moving
the company, leading the technical office
to develop a new model: Urko--a
combination of the Korosti and the Urepel.
The commercial relationship with Israel
began with an older model (the Urbia), but

the Urepel and the new prototype (the
Urko) were quickly introduced into this
market. Weighing the advantages and the
difficulties of his relation with the
cooperative, Uri Mansoor concludes--as
do most of the people who have interacted
with the coach manufacturer--that it was
definitely worthwhile to work with them,
and it continues to be worthwhile: "At Irizar,
I have met people who are very open and
pleasant; I´ve felt at home. Relationships
have been very close, leaving formalisms
aside. Although initially they did not have
an export mentality (most did not speak
English and only worked for the domestic
market), Irizar has always offered me a
quality product. "They took care of me so
well that I felt right at home."

Within its commercial objectives, the plan
included the company´s international
expansion: France, Chile, Tunisia,
Venezuela, the United Kingdom, Holland
and Belgium were the destinations
selected for a market study. Irizar would
have to adapt its product to the
conclusions obtained in this study. The
results of those efforts were not immediate,
but instead the benefits would be reaped
years later.

Regardless, despite opening this new
market, significant investments had been
made to date and Irizar was unable to
balance its income statement. The new

The entrepreneurial spirit continued
moving the company, leading the
technical office to develop a new
model: Urko.
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IRIZAR, S. COOP.
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